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How to Banish Blogger’s Block 

Tip #1 – Word vomit.  

When we get writer’s block, it is because our brain is full. (At least, this is my interpretation). If your brain 

is full, empty it out. I’m talking do a full out word vomit on your computer screen. Say whatever you 

want. Don’t publish just yet though. My point is that somewhere in the jungle of words you’ve 

catapulted onto the screen, you might have something concrete to say.  

Ask yourself - Is it relevant? If it’s not, find a way to make it relevant. 

For example, if you are really upset your boyfriend didn’t call you last night and that is what came 

out, you’re right. It’s a little irrelevant. 

HOWEVER— 

You could approach this more generally. As a marketer, I would turn that feeling of isolation and 

neglect into a post about how NOT to treat a client (pick up the phone, already!) or a post about 

great ways to communicate, etc. 

Tip # 2 – Go Hollywood.  

What’s your favorite movie? Why do you like it so much? If you don’t have a favorite, just think of a 

movie you really like. Now, is there any thread in the movie’s plot/theme structure that could be 

turned into a blog post? (The answer should be a resounding YES!). 

The last time I had writer’s block, I decided to veg out and watch a movie instead of blog. What 

came on? Clueless! Great flick. Not a favorite, but definitely worthy of a Like on Facebook. 

And what came from Clueless? Probably one of my most-clicked blogs ever. Find it at 

liztheresa.com/clueless/. 

Tip #3 - What’s new? 

Seriously – share what’s new. It may seem super simple, but that’s because, well, it is. There’s a 

delicate balance between being solely self-promotional with your posts and actually sharing a story. 

If you’re launching a new program, you can let people know about it by writing a blog post that 

addresses some part of it. This promotes your new program without shoving it down the reader’s 

throat. 

If you were featured somewhere, post a link to it on your blog. Just make sure that this link pops up in 

a new window (so you don’t just drive traffic away from your website). 

Whatever is new is often the same as what is news. Go for it! 


