


Do you know how you want to brand/name this business?

Do you know your target market/ideal client?

Do you have your bio/story all written out to a point where you feel 100% 
about it?

Do you know the details for your signature program and/or your products?

Do you have your free gift all worked out?



Web designers design your website using Photoshop (or a similar piece of 
software) and are focused on stylistics, aesthetics, and making things pretty.

Web developers are programmers who are primarily focused on the code 
and mechanics underlying the site design. They often work alongside a 
designer to bring the design to life.

Coaches help you get clear on your branding, your messaging, your prod-
ucts/programs, and your copy. They’re usually savvy marketers and, 
SOMETIMES, they also like to laugh a lot and become your best friend. 
(Or maybe that last part is just me?)

Here’s a quick rundown of each position.





a list of the pages you think you’ll need 
(you don’t need to know them all, but 
know the basics)

a list of the services you want to offer 
along with product information (in case 
you sell products in conjunction or 
exclusively)

some tessome testimonials from clients or 
professional colleagues (with their 
headshots)

a basic professional bio containing infor-
mation about you, your background, and 
your professional credentials

professional headshots (or at least a 
photogenic photo of you taken with a 
good digital camera by a friend)

general business contact information 
(physical address, admin email address, 
phone number, fax number, etc.)



font style

colors

layout

logo/banner

images



Blog Page — if you are planning to have an active blog

Storefront — for an ecommerce store

Membership Access — for exclusive communities



How often will you post?

What is a weekly topic you can commit to?

What will the call to action at the end of each post be?

Can you set up automation for social media?
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